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Overview

The high-profile 2004 launch of television-over-DSL from France Telecom’s Maligne TV and the
compelling market success of ltaly’'s FastWeb have put Internet Protocol-based Television (or
IPTV) squarely on the radar screen of many technology vendors, content programmers and
network operators — not to mention the financial community. In addition to presenting the key
technologies and products, this report discusses the business aspects and trends impacting the
emerging IPTV market, paying particular attention to the lessons of current Pay- and Freeto- Air
television strategies.
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Mr. Utheza brings a wealth of knowledge on the IPTV and DTV space. He is a well-known
international senior executive with operational and management experience in the digital media,
digital television, consumer electronics, and broadband industries. Through the last 13 years, Mr.
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